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UWC: Data Analysis Tools for Qualitative Research in Social Sciences 

Level: MA and PhD, advanced BA  

Students’ target group: the course will open to Master's and non-degree students, and 

also to PhD students.  Advanced BA students can enroll with the approval of the course 

instructors and will be asked to submit a short motivation letter justifying the necessity 

to attend the course. 

Credits: 2 

Term: spring, 2022 (this is an intensive course that will run throughout weeks 1 and 2 of 

the spring term, April 4th – April 18th, 2021; 1-2 online sessions per day; the last session 

of students’ presentation will take place to the end of April; a more detailed schedule 

will be announced in the winter 2022) 

Format: online  

Course leader: Inna Melnykovska (PolSci)  

Course co-leaders/instructors: Volodymyr Kulikov (CHSP) and Jessie Labov (The Center 

for Media, Data and Society) 

Description:  

The digital turn in the past few decades caused dramatic changes in qualitative research 

in social sciences. Scholars in sociology, anthropology, cultural studies, ethnology, 

political science, history, and cultural heritage studies study patterns of social behavior 

in the online realm as a specific focus or combined with sources from the offline sphere. 

This new direction of research – sometimes called digital anthropology or cyber-

ethnography – with a new type of data sources led to the development of new analytical 

approaches, methods of data collection and analysis, and software, which has not been 

part of the curricula of educational programs in the above-mentioned fields. 

This course provides a comprehensive understanding of how to collect/generate, 

manage, analyze, and visualize data in qualitative research. Course participants will 

learn about the contemporary analytical tools and software applied in social sciences 

through hands-on experience. The focus will be on practices and mechanisms of data 

crawling and processing them with specialized software. The course instructors and 

invited experts will demonstrate the advantages and limitations of some most popular 

tools on concrete examples. The course aims to provide new skills to analyze data with 

powerful tools but will approach these tools critically.  

The course addresses the three challenges which students are embracing qualitative 

research face: 1) the increasing role of sources of qualitative data is on the internet 

(especially social media); 2) the rising number of new sophisticated techniques and 

software in qualitative data analysis; and 3) the increasing significance of the 
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multidisciplinary collaborative projects and demand for respective skills in qualitative 

research and mix-method research designs.  

The course consists of three modules. The first module provides a detailed overview of 

qualitative methods of data collection. The course participants will get an overview of 

each method and explore how to plan for data collection, including developing data 

collection guides and discussing techniques for managing data collection. The second 

module is a crash course on doing content and discourse analysis in the MAXQDA 

program and relevant web scrapping plugins. The third module includes several 

methodological case studies focusing on certain methods and software to illustrate the 

methodological issues raised through the course. 

The learning outcomes:  

The students completing the course should be able: 

 Apply the most popular methods and techniques of qualitative data collection, 

management, and analysis in their research; 

 Select adequate software tools to process their data efficiently; 

 Process and visualize qualitative data; 

 Be able to connect theoretical approaches with methodological practices and 

empirical cases. 

 

Assessment:  

 Pre-class collaborative reading assignments (on Perusall): 20%  

 Active participation in synchronous online classes: 20% 

 QDA lab: 60% 

 

The grading follows the scale:  

A: 100-96; A-: 95-88; B+: 87-80; B: 79-71; B-: 70-63; C+: 62-58; F: 57-0 

 

Pre-class collaborative reading assignments: students are expected to complete 

the pre-class assignment(s) on Perusall prior to Zoom sessions. To complete the 

pre-class assignments, students should deeply engage with the readings 

through posting informative questions or comments and helping others by 

addressing their questions or confusions. 

Each assignment will be evaluated taking into account all contributions and 

scored as follows:  

A = demonstrates exceptionally thoughtful and thorough comments and questions on 

the entire assignment that meaningfully relate to some additional readings and previous 

knowledge;  
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A- = demonstrates thoughtful and thorough comments and questions on the entire 

assignment;  

B+ = demonstrates thoughtful reading of only part of the assignment;  

B = demonstrates superficial reading of the entire assignment;  

B- = demonstrates superficial reading of only part of the assignment;  

C+ = demonstrates no substance; does not show any thoughtful engagement and 

interpretation of the assignment.  

Active participation in synchronous online classes is graded. Students are expected to 

join online sessions prepared. Students should formulate their statements clearly, 

support them with explanatory argumentation, respond to others in discussions, pose 

new questions, and demonstrate critical engagement. Taking over the roles of a 

presenter or a note-taker in the group work exercises will add to the score.  

QDA lab: several students from different departments (representing different 

disciplines) will form a few team groups. Each group will identify a broad social issue 

and apply one of the methods of data collection and analysis discussed during the 

course. They will present the results at the last session. 

Prerequisites: The course is designed for students specialized in social sciences. 

Familiarity with the basics of social media is expected, but this course assumes no 

special IT knowledge. Background knowledge in research design can be an advantage. 

The following readings are recommended to prepare for the course:  

Creswell, John W., and J. David Creswell. Research design: Qualitative, quantitative, and 

mixed methods approaches. Sage, 2017. 

Panke, Diana. Research design & method selection: making good choices in the social 

sciences. Sage, 2018. 

 

Number of projected students: 25 

Topics: 
Module 1: Data management 

1. Data collection and management /Instructor: Inna Melnykovska 

2. Software /Instructor: Volodymyr Kulikov 

3. Principles of content-analysis and software /Instructor: Costis Dallas 

Module 2: Content and discourse analysis 

4. Coding /Instructor: Inna Melnykovska 

5. Harvesting Social Media /Instructor: Costis Dallas 
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6. Analyzing tweets and surveys /Instructors: Costis Dallas and Volodymyr Kulikov  

7. Analyzing visual data /Instructors: Jessie Labov and Visual studies platform at 

CEU  

Practices & Case Studies 

8. Actor-centered network analysis / Instructor: Tetyana Kostiuchenko 

9. Text mining and analysis /Instructors: Jessie Labov with N.N. Center for Digital 

Humanities, Vienna 

10. Selfiecity: Exploring Photography and Self-Fashioning in Social Media / 

Instructor: Lev Manovich 

11. Visual analysis of data from social media. The case study Likeable Pasts: 

Historical Urban Views on Facebook / /Instructors: Volodymyr Kulikov and Piotr 

Kisiel 

12. Student present their projects. 

The final assignment (visual storytelling) of ca. 1,000 words should demonstrate the 

students’ acquaintance with relevant theoretical tools and frameworks taught in this 

course, as well as the ability to put the case into a broader social and historical context. 

Students will work on the final assignment in interdisciplinary teams. 

Present your case in the form of a Sway Story. 

 The number of topics (headings) should be around ten. Focus on the 

aspects which are the most interesting in your case study. 

 The maximum length of a paragraph under a heading should be 100-

150 words. 

 The last section should be references, no more than five points. 

 Do not forget to add the photo credits. 

You can use any features in Sway: images, videos, sounds. You can keep it simple, but 

you can also go creative. All rules concerning zero-tolerance to plagiarism apply to the 

texts presented on the Sway platform. 

Core readings: 
Creswell, John W., and Cheryl N. Poth. Qualitative inquiry and research design: Choosing 

among five approaches. Sage publications, 2016. 

Denzin, Norman K. and Yvonna S. Lincoln, eds., The SAGE Handbook of Qualitative 

Research (London, UK: SAGE Publications Ltd, 2017).  

Flick, Uwe, ed. The SAGE handbook of qualitative data analysis. Sage, 2013. 

Hennink, Monique, Inge Hutter, and Ajay Bailey. Qualitative research methods. Sage, 

2020. 
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Horst, Heather A., and Daniel Miller, eds. Digital anthropology. Routledge, 2020. 

Saldaña, Johnny. The coding manual for qualitative researchers. SAGE Publications 

Limited, 2021. 

Tracy, Sarah J. Qualitative research methods: Collecting evidence, crafting analysis, 

communicating impact. John Wiley & Sons, 2019. 


